
Innovating Social Media Services 
through Data-Driven Insights
Pioneered social media services to fill market gaps, elevating our company’s industry standing.



The problemGoal

Reintroduce the 
conference after the 
brand’s acquisition by 
creating a clear, 
confident, and 
connected experience 
that felt both new and 
familiar.

Timeline 

We had six months from 

concept to event day. 

Visual direction came 

together in the first 

month so we could move 

quickly into full campaign 

rollout.

My Role

I led creative direction, 

messaging, and 

marketing strategy, 

guiding voice, visuals, 

and logistics to align 

across the entire 

campaign.

Reintroducing a Brand Through Conference Strategy



Creative Direction
● Developed theme and tone: clarity, 

connection, confidence

● Led design alignment: dark blues + 
light neutrals, clean typography, 
flexible layouts

● Worked closely with designer to 
finalize logo, deliverables, and tone

● Created system that could stretch 
across digital, print, and live event



Marketing Strategy 
Built trust through consistent voice, clear value, and audience-centered timing.

● Used 37K-member Facebook group to drive engagement: polls, previews, 
promotions

● Developed organic social calendar, email strategy, and promotional content
● Led ad campaign across Meta and YouTube with $1,500 budget
● Focused messaging on social proof, urgency, and benefit-driven positioning 



Execution Highlights
● Produced speaker quotes, sponsor 

highlights, breakout teasers, travel 
guides, and recap materials

● Balanced paid + organic reach with 
strong internal coordination

● Finalized all print and digital assets 
ahead of schedule

● Led internal deadlines, coordination, 
and approvals across teams

Creativity only worked because strategy did



Impact
● Ticket sales goal: 200 → Final 

attendance: 253

● Revenue influenced by social + 

digital: ≈ $14,266

● 37 tickets from social, 21 from 

FB Group, 14 from paid ads

● Conference became a key 

launchpad for the new brand 

voice and service offerings

Real impact happens when results and trust show up together.




